
E M PL OY M E N T H I ST ORY

202 5  -PR E SE N T |  ONE  COM MUNI T Y DEV E L OPM E N T T RUST
MAR K E T I NG,  DIG I TAL  &  DE SIG N  MA NAG E R

Led strategic, data-driven marketing initiatives for a community-focused 
charity, enhancing brand visibility and public engagement across digital and 
print channels. 3 direct reports

Key Achievements:
Increased social media engagement by 91% and follower growth by 181% (Q1 
2025 vs Q4 2024).
Boosted website traffic by 85% through UX redesign SEO-optimised content 
and cross-platform promotion.
Led a full organisational rebrand, ensuring consistency across all digital and 
print channels.
Delivered team training workshops in creative, digital tools, and volunteer 
management.
Developed and executed fundraising events and communication strategies.
Created internal policies and ensured GDPR compliance, data storage 
standards, and CRM system management.

JA N  202 5  -  JULY 202 5  |  T H E  AVO CAD O  F OUNDAT ION
DIG I TAL  MAR K E T I NG  &  COM MUNICAT IONS  L EAD 

Directed all digital marketing, branding, and media strategy for a mission-
driven organisation, delivering campaigns that elevated visibility, engagement, 
and fundraising outcomes. 1 direct reports

Key Achievements:
Achieved 35.3% email open rate and 5.1% click-through rate, outperforming 
sector norms.
Supported digitisation and marketing of programmes, increasing engagement 
and profit margins by 35%.
Directed multi-channel marketing (SEO, PPC, email, social) with a focus on 
data-driven optimisation.
Produced high-impact multimedia content to drive campaign visibility and 
outreach.
Maintained consistent branding across all digital and print media.

202 2  -  2024  |  T H E  SUB STA N T IA  G ROUP
C R EAT I V E  CONSULTA N T &  W E B  DE SIG NE R

Managed multiple design projects concurrently, conducting design 
consultations with the clients, collaborated with cross-functional teams and 
adhered to design standards, trends, guidelines and best practices, to ensure 
timely delivery.

Key Achievements:
Successfully delivered over 50 design projects, receiving positive feedback for 
innovation and effectiveness.
Improved client engagement and satisfaction by 70%, through targeted design 
solutions.

development
Managing stock levels and assisting in menu development
Creating relevant visual displays and social media content

Key Achievements:
Increased event bookings by 143% through effective marketing and client 
relationship management.
Successfully managed  events, each tailored to meet specific client objectives 
and brand identity.

2017  -  2017  |  I ’ M  NO T F ROM  L OND ON
ART I ST L IAI S ON

Leading a team to meet client briefing objectives
Visually merchandising live performances
Independently leading meeting with clients; artists, journalists etc.
Overseeing the fulfilment of business deals with local businesses 
Managing social media accounts via Hootsuite and Mailchimp 
Creating on brand digital and print content for the company

Key Achievements:
Played a key role in the successful execution of 70 live performances, 
contributing to the company’s reputation in the local music scene.

E DUCAT I O N

2 0 1 4  -  2 0 1 9
NO RT H U M B R I A  U N I V E RS I TY
BA Degree Design for Industry (2:1)
Inc. Design Internship at Newcastle City Council 

2 0 0 5  -  2 0 1 3
CO LO N E L  F R A N K  S E E L EY  S C H O O L
12 GCSE’s & 4 AS/A - Levels

A D D I T I O NA L  AC H I EV E M E N TS
First aid & Safegaurding certificates available 
upon request 
‘It’s Complicated’ Article published by 
independent women’s magazine
Raising funds for design shows with peer group
Duke of Edinburgh Bronze-Gold

M A L I K A H 
H A RT
07939049814 • malikahhartdesigns@outlook.com
www.malikahhartdesigns.com • www.malikahhartdesigns.myportfolio.com •

D ES I G N  S K I L L S

•	 Complete and partial brand creation, 
strengethening and redesign, including 
website creation and development.

•	 Social media & marketing strategy creation with 
design orientation.

SO FTWA R E  S K I L L S

P H OTOS H O P
I L LUST RATO R

I N D ES I G N
A D O B E  X D

WO R D P R ESS
F I G M A
CA N VA

R E L EVA N T  M A NAG E M E N T 
EX P E R I E NC E

2015  -  202 2  |  BROW NS  BR A S SE R I E  &  BAR
SAL E S  &  EV E N T S  MA NAG E R  &  BAR 
MA NAG E R

•	 Managed a team of 40, including scheduling, 
recruitment, training, and development.

•	 Delivered branding, guest experience, stock 
management, menu development, and visual 
merchandising initiatives.

•	 Led recruitment, team training, and 
performance management in alignment with 
HR practices.

•	 Oversaw daily operations, coordinated 
cross-functional teams, maintained brand 
standards, and enhanced guest experience.


